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VANITE by Hancock




The name Hancock has become a metaphor for signature,
F U T U L ‘ G H T after John Hancock was the first to sign the United States

Declaration of Independence.

About us Baking Days

The name Hancock has become a metaphor for signature, Due to Jessika’s recent accident, we will be baking on

after John Hancock was the first to sign the United States Wednesdays and Saturdays only.
Declaration of Independence. A signature is unique and
represents an identity. The bakery is open from 9am to 2pm on baking

The concept “Hancock” has become an established brand in
the confectionery industry for customers who see the value
in cake art, taste and design. Our vision is to create a con-
ceptinspired by the latest cake trends in New York, London
and Australia. We want to create something that not only
appeals to the senses of taste, but all the senses, regardless
of age and gender.

Deliveries

We put our whole soul into creating unique products for @
customers - and we look forward to delivering yo
artwork at the next opportunity.

We are a family-run bakery led L
20 years baking experien
erything is bakec
bake on th



VANITE BY HANCOCK

1 taste / The ultimate in appearanc

VANITE BY HANCOCK

e ultimate in taste / The uvliimate
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